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Survey Methodology

When was the survey

conducted? « The survey was conducted between 12" and 18" September, 2017

Where was the survey

conducted « The survey was targeting Kenyan Job seekers only

How was the data -« Data was collected quantitatively via an online survey

collected?

+ A total sample of 1,078 Job Seekers who fall Into 3 categories:
What was the sample Employed but searching (n=441)
size (n) ? * Unemployed but searching (n=569)

+ Self-employed but searching (n=68)

What sampling method

was used? *  Random sampling
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Context

d The job market in Kenya has experienced layoffs in various sectors including;

Media, Banking, Manufacturing, Insurance, NGO's and IT.

d Several companies listed in the Nairobi Securities Exchange have issued a profit

warnings in 2017.

d These are attributable to various factors, such as slow economic growth, political

unrest, automation replacing people, inflation and high costs of doing business.
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Respondents’ Demographic Profile
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Respondents’ Demographic Profile

ACE EDUCATION LEVEL
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Q Over two third of the total sample (77%) fall in the ages of 18 to 34 years.
O In addition, 89% of the total sample have tertiary education an indication that the jobs seekers are most likely insearch for white collar jobs.
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Jobs Sites Remain Popular Than LinkedIn or Social Media Job Ads

JOB SEARCH PLATFORMS USED ONLINE JOB PLATFORM USED

COMLINE 65
OMLIME J0B SITES 60%

WORD OF MOUTH 14%
NEWSPAPERS 12%
SOCIAL MEDIA, - 7%
RECRUITMENT 9% FACEBOOK TWITTERD
AGEMCIES

RADIO CLASSIAEDS | 1%

a Most of the job seekers use online platforms to search for employment with 65% mentions.
Q Traditional job advertising platforms are not considered a key source of information on jobs
Q Online Job Sites are the most popular with 60% mentions followed by LinkedIn at 23% mentions.
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Essential Considerations for Job Hunting
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Q At the top the list of the items that matter to most job seekers include remuneration and benefits, followed by career progression, conducive work
environment and then job security.
A These four factors matter more for your employees’ happiness (and, subsequently, employee retention) than any others.
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Strategies To Boost Chances of Getting A Job
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O The top three things that job seekers are doing to improve chances of getting a job include; networking, increasing number of applications and
making CVs stand out.

Trends & Insights For &frica | BrighterMonday Job Market Report | October 2017

.:I.'..: a
Proprietary & Confidential | All Rights Reserved | ©20717 TIFA Research Lirmited mrm




JOB MARKET REPORT

PLOYED JOB -

p W
s gl

z | \' TQ -
7 5

S

o A




Respondent Categories

EMPLOYMENT STATUS
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Employed Job Seekers: Demographic Profile

GENDER EDUCATION
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0 The employed job seeker is likely to have tertiary education,
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majority are married and aged 25 to 34 years



Low Employee Engagement Levels

COMPOMNENT INDICATOR SCORE

Employees speaks positively about the
organization

° ¢
27
Y

the organization

Employee Engagement
Index

Employees commiitted to stay in the
organization

O An engaged employee is one who is fully absorbed by and enthusiastic about their work and so takes positive action to further the organization's

reputation and interests.
Q The survey sought to find out to the level of job engagement for the employed job seeker and the findings show that the overall engagement

scoreis 27% .
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Employee Intentions to Leave Current Job

STATEMENTS THAT DESCRIBE PLANS TO
STAY OR LEAVE CURRENT JOB

HOT CONSIDERING
T LEAVE

18%

WILL LEAVE MY 208 IN
THE HEXT 2 TO 5 YEARS

80%

WILL LEAVE MY 108
I THE HEXT 12 MONTHS

MOTIVATING REASONS TO LEAVE LEAVE
YOUR JOB

IN SEARCH CF BETTER P&Y

LACK CF CAREER PROGRESSION

LACK OF XJB SECURITY
BOREDCH

QUALITY GF WORK ENVIRGMENT
WORK/LIFE BALANCE

START OWH BUSINESS

CONFLICT AT WORK

O An overwhelming majority (80%) of the employed job seekers intend to leave their job within the next one year. A minority i.e 5% are not

considering to leave their jobs.
Q The study shows that most are leaving for professional reasons (better pay, career progress, job security, work environment) or personal reasons (to

start own business). A small proportion are having conflicts at the workplace.
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Employee Motivations to Remain at Current Job

STATEMENTS THAT DESCRIBE PLANS TO MOTIVATING REASONS TO STAY AT YOUR
STAY OR LEAVE CURRENT JOB CURRENT JOB

5%
oo —
’ 18%

CAREER PRCGRESSION/PROMOTION - 64%
WILL LEAYE MY J0OEB IN

THE MEXT 2 TO 5 YEARS
IMPROVED BEMEFATS - 50%

JCB SECURITY F 49%

80%

WILL LEAVE MY 10B
1IN THE HEXT 12 MONTHS

a Only 5% of the sample intend to stay at their current job.
O The top two reasons for this is that they had salary review recently or got a promotion whilst others indicate their benefits improved
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Annual Salary Adjustments

[ 5% L2k —

0 Below 5% for apprasx 70 % of sample
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50.001-100,000 50,000
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[7 SALARY INCREASED | SALARY REMAINED [ SALARY REDUCED
THE SAME

O Less than 50% of the respondents have received a pay rise in the last one year. Salary reviews are used by employers to enable employees adjust to the
cost of living and which in Kenya are usually linked to inflation.

Q Although the 12-month average inflation in the country currently stands at 8.04%, the salary increase for a majority of those employed is below 5%.

A Less than a third of the respondents received a pay rise between 6-10%
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Income Levels Linked to Savings
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[ BETWEEM 6 TO10% ] BETWEEM T TO 3086 N0 SAVINGS

In terms of their remuneration, over half of the employee job seekers earn an average of KES 52,911 per month.
In terms of savings culture, the more the one earns, the higher the proportion of savings.
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Respondent Categories

EMPLOYMENT STATUS

6%

SELF-EMPLOYED

|

53%

UNMEMPLOYED
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Unemployed Job Seekers: Demographic Profile

GENDER EDUCATION AGE

579% 37%
33%
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O The unemployed job seeker is likely to have tertiary education, majority being women and aged 18 to 29 years
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Unemployment Duration and Factors

UNEMPLOYED DURATION REASONS FOR UNEMPLOYMENT

3%

OWVER YEARS

HUMEBER OF YEARS OF EXPERIEMCE REQUIRED Sa%

14%

2 T SYEARS

‘ HISH MUMEBER OF CRADLIATES 53%

FEW ICB OPPORTUNITIES 50%

CLOSURE OF COMPANIES/RETRENCHMENT

TRIBALISM/NEPCOTISM

5 3 f MISHATCH M SKILLS
L0 F
Fin
LESS THAN CECLINING OB OPPORTUNITIES
1 YE&R

REPLACEMENT OF HUMAN LARBCUR BY ALITCMATION

30%

17O 2 YEARS

a About half of those who are unemployed have been jobless for at least one year. This unemployed group feels that their lack of experience,
the over-supply of graduates coupled with few job opportunities is affecting their employment prospects.
Q Unemployment is also compounded by some companies laying off staff.
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